| A ua PIFPISSHEET
%&ﬁfﬁ 2016.2.2

m SRR E S
FPOFPOS55. HETEH 100 BRICREERN YLD !

(DA —5—H—)\—DHBIHERE] Fv>R—>

~ 2RA2H8 (K) &KDRAKE ~

KeBC T"EFRE"RBR ORGZBIE T 7 U7 IS SHRASH (At RRER/IIX., AR ER
TORBIREB)E. COE. FiIEEZCETID (DA —F Y- )\—DHIHEE] Fr>X-—2%
2016 2H 28 (N) 52016 F5H 108 (X)) FTHEREHRUET,

ok — 4 —

AquaClara meers CLASKA.
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‘This is one idea of comfy life
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- Hotel CLASKA suite R7EE%E (1 245 * interior & furniture CLASKA
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